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01 Overview

The past 3 editions of CHCI, held in Bangalore, Chandigarh & Ahmedabad have se
benchmarks in the cosmetics and home care industry

Bangalore Edition ( 1st Edition ):

On December 1st, 2023, the CHCI Bangalore edition took place at the prestigious Hotel
Chancery Pavilion. The event brought together over 450+ professionals, including research
scientists, brand owners, formulation experts, and manufacturers. Attendees experienced
over 25+product demos, participated in 50+ B2B meetings, and enjoyed extensive
networking opportunities. The focus was on innovation, knowledge exchange, and
collaboration, driving future advancements in the sector.

Chandigarh Edition ( 2nd Edition ) :

The CHCI Chandigarh edition, held on 28th February 2024 at Radisson Red Hotel, attracted
a diverse audience from across North India. The event featured cutting-edge product
demonstrations, and numerous networking sessions. Industry veterans and emerging
entrepreneurs alike gathered to explore the latest trends and technologies, fostering
regional growth and facilitating strategic partnerships.

Ahmedabad Edition ( 3rd Edition ) :

The CHCI Ahmedabad Edition was a remarkable success, bringing together over 40 top
suppliers and attracting more than 800+ visitors. With over 100 buyer-seller meetings
facilitated, the event created significant business opportunities and networking. A highlight
of the edition was the inaugural Industry Excellence Awards, where 25+ top individuals were
honored for their outstanding contributions and leadership in the Cosmetics & Home Care
industry.
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NETWORKING EXCELLENCE

To provide a platform for industry
professionals to connect,
exchange ideas, and establish
meaningful relationships.

INNOVATION SHOWCASE

/] B X To highlight cutting-edge
Jril e M 2 A RS products, innovations, and
emerging trends in the
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sectors.

"The objective is to cultivate a robust @
environment for networking, innovation, and gLs
knowledge-sharing within the cosmetics,

. : KNOWLEDGE EXCHANGE
personal and home care industries. Our goal

was to foster connections, showcase cutting- To facilitate knowledge-sharing
edge innovations, and facilitate an exchange through engaging sessions,

of expertise, propelling industry growth and workshops, and interactive
collaboration." demonstrations.



2500+

VISITORS

250+

PRODUCT DISPLAYS

The past 3 editions in Bangalore, Chandigarh, and Ahmedabad
welcomed a diverse gathering of industry professionals,
showcasing broad participation from various segments within
the cosmetics, personal, and home care industries. Attendees
represented a region-wise reach, converging from these cities
and neighboring areas, contributing to a vibrant and inclusive
event atmosphere. Professionals spanning skincare, haircare,
oral care, derma, color cosmetics, and the complete personal
care sectors enriched discussions, fostering a dynamic
exchange of ideas and insights.

750+

PREFIXED B2B MEETINGS

75+

EXHIBITORS




Region
Metrics

CHCI Bangalore,
Chandigarh & Ahmedabad
saw an assembly of
visionaries - research
scientists, brand owners,
formulation experts,
Mmanufacturers, consultants
and key figures from the
cosmetics, personal and
home care spheres.

CHCI (Cosmetic & Home Care
Ingredients) is an exclusive Buyer-
Seller Meet in the Cosmetic, Personal
& Home Care Ingredients Industry.
The primary objective of this event is
to bring together potential Buyers
and Sellers in one place to facilitate
high-quality meetings. The event is
strategically scheduled to take place
in various cities, allowing Sellers to
reach Buyers at their nearest
destinations, thereby providing a
convenient platform to showcase and
present their new launches and
innovative products.
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Audience
Metrics
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PROFILE

Exhibitor Profile

The previous 3 editions hosted a
distinguished array of exhibitors,
representing leading innovators, suppliers,
and distributors within the cosmetics and
home care industries. These esteemed
exhibitors showcased a versatile range of
products, technologies, and solutions,
offering insights into  cutting-edge
advancements, new launches, and
industry trends.

Visitor Profile

Past 3 editions attracted a diverse
spectrum of industry professionals,
including esteemed research scientists,
brand owners, formulation experts, and
manufacturers from the cosmetics and
home care sectors. This influential visitor
profile engaged with an impressive array
of  exhibitors, exploring innovative
products, technologies, and solutions.
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VISITORS / BUYERS
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PARTICIPATED
COMPANIES
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Upcoming

Editions.

DEC - 2024 | NAVI MUMBAI
EDITION
18 Cidco Exhibition

Centre, Vashi

=

AUG - 2025 | AHMEDABAD
EDITION
13 Venue To Be

Announced Soon
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JAN - 2026 | BENGALURU
EDITION
0 9 Venue To Be

Announced Soon

MAR - 2025 | GURUGRAM

EDITION
19 Venue To Be
Announced Soon
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NOV - 2025 | CHANDIGARH
EDITION
12 Venue To Be

Announced Soon
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CHCI

COSMETIC & HOME CARE INGREDIENTS

- Connect with leading
-~ manufacturers, suppliers, and
—— distributors of cosmetic and
home care ingredients. Build
valuable relationships and
expand your professional
network within the industry.
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& Networking

& Product Display
& Exhibition

& Pre Fixed Meeting
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CONTACT US

L +91 7506503881 DL vinayak@chci-india.com ® www.chci-india.com




